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2.3 NITAATIBRENIITUINADUNNENGAEAS  (STRATEGIC ANALYSIS: FORESIGHT,
SWOT, TOWS, etc.)
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Structure 0.10 2.0 3.8 0.20 0.38 -0.18
Strategy 0.07 2.5 3.9 0.18 0.28 -0.10
Systems 0.17 2.0 a1 0.34 0.69 -0.35
Skills 0.17 2.2 2.5 0.38 0.43 -0.05
Staff 0.23 23 4.8 0.53 1.10 -0.54
Styles 0.13 2.0 2.2 0.26 0.29 -0.03
Shared values 0.10 2.0 3.2 0.20 0.32 -0.12
AZHLUSBARY 1.56 3.49 -1.93
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ng MY
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ATHUUTINREY 1.95 4.16 2.21

1NAN518 asuaviuugimiinanzngdeunely My McKinsey 7’S Framework @
1319 aguAzkuuadImMEnaNIZwINGBNN1BUBN AU 5 Force plus LakaniAAzLuLLRie
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<
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9

a &

Havsneuanidulaonialsd aziuusiumds +1.95 azuuu taztatenduavassalanziuy

]

R -4.16 Azuuy agUliin ssdnsiidedeiidulenia 2.21 Azuuy
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2.3.4 NMIUTLRUAUNLINNIENSAENIVIB9ANT
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2.3.5 N1534A519% TOWS Matrix
dlefinnsannadiléninnisvih SWOT Analysis Tnedesddunnudfiyves
QWLL%Q (Strength : S) 9n@aU (Weaknesses : W) lan1a (Opportunities : O) kazgUassn
(Threat : T) InAzuuuALaAbIINgn 5 Suduusn Idnadsd
(1) 99U (Strenght: S) 3 Susiuusn
s2: whitgynaniznilad
$5: wiinnuvilausuRnesldvarentii
sa: fnueludedniisniu

(2) 9m@aU (Weakness: W) 5 duAUKSA



34

w6: Suuauliiiiemelunisvenessia

wa: lsifiszuuiidaiau

w3 laidinu
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https://www.statista.com/markets/412/topic/456/pharmaceutical-products-market/#overvie

w

https://www.slobenewswire.com/news-release/2022/10/07/2530547/0/en/At-11-2-CAGR-GL

obal-Herbal-Medicine-Market-Size-to-Hit-USD-348-Billion-by-2028-Comprehensive-Report-by

-Facts-Factors.html

https://www.worldometers.info/demoeraphics/life-expectancy/

"Poverty and Inequality in Thailand" edited by Pasuk Phongpaichit and Chris Baker
"Economic Development and Income Distribution in Thailand" by James M. Kai-sang Wong
"Rethinking Development in East Asia: From Illusory Miracle to Economic Crisis" by Mark
Beeson and Hidetaka Yoshimatsu (includes a chapter on poverty in Thailand)

"Thailand: Shifting Ground between the US and a Rising China" by Benjamin Zawacki
"Globalization and Its Discontents in Asia: Challenges and Alternatives" edited by Jim
Glassman and Seiji Naya (includes a chapter on poverty and inequality in Southeast Asia)
"Poverty Reduction in the Course of African Development" edited by Machiko Nissanke and
Muna Ndulo (includes a chapter on Thailand as a development model for Africa)
"Re-Thinking Southeast Asia" edited by Goh Beng-Lan and John Clammer (includes a
chapter on poverty and inequality in the region)

"The Political Economy of Poverty, Equity, and Growth: Five Small Open Economies" edited
by Dilip Ratha and Sanket Mohapatra (includes a chapter on Thailand)

"The Changing Face of Poverty and Inequality in Asia: Trends, Drivers, and Policy
Implications" edited by Raghav Gaiha, Guanghua Wan, and Shenggen Fan (includes a
chapter on Thailand)

"The Challenge of Inequality in Indonesia, Malaysia, and Thailand" edited by Hal Hill, Tham
Siew Yean, and Ragayah Haji Mat Zin

"Inequality in Vietnam and Asia" edited by Eiji Yamamura and Antonio L. Rappa (includes a

chapter on Thailand)


https://www.statista.com/markets/412/topic/456/pharmaceutical-products-market/#overview
https://www.statista.com/markets/412/topic/456/pharmaceutical-products-market/#overview
https://www.globenewswire.com/news-release/2022/10/07/2530547/0/en/At-11-2-CAGR-Global-Herbal-Medicine-Market-Size-to-Hit-USD-348-Billion-by-2028-Comprehensive-Report-by-Facts-Factors.html
https://www.globenewswire.com/news-release/2022/10/07/2530547/0/en/At-11-2-CAGR-Global-Herbal-Medicine-Market-Size-to-Hit-USD-348-Billion-by-2028-Comprehensive-Report-by-Facts-Factors.html
https://www.globenewswire.com/news-release/2022/10/07/2530547/0/en/At-11-2-CAGR-Global-Herbal-Medicine-Market-Size-to-Hit-USD-348-Billion-by-2028-Comprehensive-Report-by-Facts-Factors.html
https://www.worldometers.info/demographics/life-expectancy/
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"The State, Society and Inclusive Development in Southeast Asia: Essays in Memory of
Professor Dr. Ha Minh Duc" edited by Andrew McGregor and Bui The Cuong (includes a
chapter on poverty reduction in Thailand)

"Urban Poverty in Asia: A Comparative Perspective" edited by Gavin Jones and Chee-Ho
Tham (includes a chapter on Thailand)

"Empowering People out of Poverty in Southeast Asia: International Development
Perspectives" edited by Roy Huijsmans, Thea Hilhorst, and Gerard Persoon (includes a
chapter on Thailand)

"Globalization, Poverty and Inequality: Between a Rock and a Hard Place" by Andy Sumner
(includes a case study on Thailand)

"Culture and Social Behavior: Theoretical and Empirical Perspectives from Thailand" edited
by Jukka Jouhki and John A. Lent (includes articles on social psychology and behavior in
Thailand)

"Southeast Asian Personalities of Chinese Descent: A Biographical Dictionary" by Leo
Suryadinata (includes profiles of influential individuals in Southeast Asian society)
"Buddhism and Mental Health: Mind Matters in Southeast Asia" edited by Juliana Han and
Andrew K. C. Wong (discusses the intersection of Buddhism and psychology in Southeast
Asia)

"Thai Cultural Reader" edited by Suwanna Satha-Anand (provides insights into Thai culture
and society)

"Cultural Psychology of Coping with Disasters: The Case of Southeast Asia" edited by Uichol
Kim, Keiko Ishii, and Gillian Stevens (includes a chapter on psychological responses to
natural disasters in Southeast Asia).

"Competing with the Best: Strategic Management of Thai Multinationals in the ASEAN
Economic Community" by Pavida Pananond and Pisit Leeahtam

"Business Model Generation: A Handbook for Visionaries, Game Changers, and Challengers"
by Alexander Osterwalder and Yves Pigneur (includes case studies from Southeast Asia)

"Marketing in Asia" by Hermawan Kartajaya and Philip Kotler
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"ASEAN Marketing: Strategic Framework and Guidelines" by Tittha Srisuphan and Ratchada
Thanadirek

"Digital Selling: How to Use New Channels, Build New Skills, and Close More Deals" by
Grant Leboff (includes examples from Southeast Asia)

"The ASEAN Miracle: A Catalyst for Peace" by Kishore Mahbubani (includes insights on
economic development and marketing in Southeast Asia)

"Southeast Asian Affairs 2021" by Daljit Singh, Malcolm Cook, and Moe Thuzar (provides an
overview of the region's economic and political developments)

"Thailand's Theory of Monarchy: The Vessantara Jataka and the Idea of the Perfect Man" by
Patrick Jory (provides cultural insights relevant to marketing and business practices in
Thailand)

"Competing for Development: B4P in Action in Southeast Asia" by Aun Pornmoniroth, Arjun
Goswami, and Milissa Markiewicz (focuses on business models for poverty alleviation in the
region)

"The ASEAN Way: Sustaining Growth and Stability" by Roberto F. de Ocampo and Cielito F.
Habito (discusses economic policy and strategies for regional cooperation).

"The Protestant Ethic and the Spirit of Capitalism" by Max Weber - This classic work
explores the connection between the rise of Protestantism and the development of

capitalism in Europe.

"The Economy of Salvation: A Study in the Social and Economic Thought of Thomas
Aquinas" by Richard H. Tawney - This book examines the economic ideas of Thomas

Aquinas, one of the most influential theologians in the Christian tradition.

"Religion and the Rise of Capitalism" by R.H. Tawney - This book explores the role of
religion in the rise of capitalism, focusing on the Protestant Reformation and its impact on

economic thought and behavior.
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"The Wealth of Religions: The Political Economy of Believing and Belonging" by Rachel M.
McCleary - This book examines how religion influences economic outcomes, including

economic growth, poverty reduction, and social welfare.

"Islam and the Economy of Pakistan: A Critical Analysis of Traditional Interpretation and
New Economic Thought" by Khurshid Ahmad - This book analyzes the impact of Islam on
the economy of Pakistan, exploring both traditional interpretations of Islamic economic

thought and new approaches to Islamic economics.
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